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Contact Information:

Address: JI. AM Sangaiji No.41 (JI. Mangkubumi No.41), Jetis, Yogyakarta
Phone: 0274-583183

Mobile/WhatsApp: 081779991500

Email: iklan@harianjogja.com

Percepat
Pembangunan Tol
Jogja Bawen, PT JJB
Peroleh Dana Talangan ' Wisma Bisnis Indonesiag, 5th Floor

Tasiahi #5102 Millpr JI. KH Mas Mansyur No. 12 A, Central Jakarta 10220

Jakarta Representative Office:

Berita Terbaru

= . Soal Barang Impor di
% Bawah Rp1,5 Juta Dilarang

Phone: 021-57901023, 57901021
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BRAND STORY
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Harian Jogja.com (LPJH ! ek

Harian Jogja Newspaper was first
published on May 20, 2008,
coinciding with the celebration of
the Centennial of National
Awakening Day, by the Bisnis
Indonesia publishing group.
Alongside the print version, the
www.harianjogja.com domain
was also launched. In addition to
being a mass media outlet, the
Harian Jogja Group is also
equipped with an event
management division called
JogjaPro and a Journalism
Training Institute.

2011

STAR ~

101.3FM,

Inspiring Sound

In its third year of
operation, Harian
Jogja established
Star FM Radio
Station.
Broadcasting on the
101.3 FM frequency,
the radio station
was created to
build direct
interaction with the
people of
Yogyakarta, not only
through audio, but
also through visual
media.

2014
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Harian Jogja

X

Harian Jogja

Harian Jogja began
publishing content
through social
media to reach the
younger market
segment

2024
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Not only does Harian
Jogja promote
positive journalism,
it also engages in
the communication
business, aiming to
provide broad
benefits to both
partners and the
community at large.
The services we
offer include:
« Content Creation
& Strategy
« Offline & Online
Activation
* Branding
Placements
« Printing Services

2025
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Harian Jogja aims to be a professionally managed
media company that upholds cultural values, builds
optimism, inspires, and educates the community.
With this vision, Harian Jogja promotes positive
journalism by conducting journalistic activities in
accordance with ethical codes and presenting
content comprehensively, from various
perspectives, in-depth, using polite language, while
fostering hope and providing broad insights to
readers.

SLOGAN

Upholding the slogan “Berbudaya, Menginspirasi, dan
Terpercaya” this newspaper is professionally
managed by a competent team in journalism and
mass media. Harian Jogja targets a middle-class
readership from various professions and educational
backgrounds. As a regional newspaper, it presents the
latest news covering selected stories from Yogyakarta,
Sleman, Bantul, Gunungkidul, Kulonprogo, and several
surrounding cities/districts.




COMPANY
STRUGTURE Y,

Chief Executive Officer Chief Commercial Officer
Arief Budisusilo Yonantha Candra

Content Director & General Manager Solution
Chief Operating Officer Strategist

Anton Wahyu Prihartono Sri Pujiningsih

FINAD Director Manager Solution Strategist
Annisa Nurul Aini Della Ainun

Chief Creative & Innovative Officer General Manager Program
Budi Cahyana Management

Laila Rochmatin
Senior Manager News Platform
Maya Herawati Program Manager
Mediani Natalia
Senior Manager Production

Sugeng Pranyoto Head of Jakarta
Representative
Head of Strategic Affairs Suyanto

Nugroho Nurcahyo

Senior Manager Project Management
Eko Soetarmo




MEDIA DATA

Publisher : PT Aksara Dinamika Jogja
Publication Frequency : 6 times a week
Pages Published : 12 pages

Page Dimensions : 540 mm x 300 mm
Number of Columns : 8 columns
Column Width : 35 mm

Paper Type : Newsprint CD 48.8 grams
Retail Price : Rp 3,000 per copy

Subscription Price : Rp 69,000 per month




Harian Jogja...» INSIGHT

*Updated September, 2025

Harianjogja.com is a regional news portal with readers not limited by geography. Over time, it has gained readers from

various cities in Indonesia and several cities abroad. It is undeniable that the maijority of its readers have an emotional

connection to the DIY region, as this area shares a common cultural background.

Average Monthly Pageviews : Visitor by Ages:

3 million/month 22.63% 15.98% 10.41%

8 - 24 TH 35 -44 TH 55 - 64 TH

24.28% 14.1%

55,28%

Jakarta

Depok ,
Bandung

Yogyakarta

44,72%

Semarang ¢, varta Surabays

12.6%

65+

Top 8

Visitor by City



SOCGIAL MEDIA
PERFORMANGE

*Updated September, 2025

X

Followers

70.100

Highest Reels Views

30.100

Followers

91.000

Reviews

74%

Recommend

Followers

188.600

)

Subscribers

6.600

Highest Views
37.000

Average View
Duration 1 hour

Followers

4.500

Likes

142.000
Highest Views
612.000




Harian Jogja
SELLING POINT

BEARBUDAYA | MENGINSPIRASI | TERPERCAYA

With 17 years of

experience operating News Content/

in the Special Region
of Yogyakarta, we
have a deep
understanding of the
local community’s
unique dynamics.

Verified by the Press
Council, ensuring
credibility and
journalistic integrity.

Backed by a young,
ambitious, and
creative team that is
ready to serve as
your communication
strategy consultant.
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News Content/
Native Ads

Harian Jogja
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Art Jog 2024:
Menelusuri Masa Lalu,
Membayangkan Peristiwa Masa De.paf“

QY A

& B Liked by auliasariz417 and 66 others

harianjogja Festival seni kentemparer ARTJOG akan
diselenggarakan pada 28 Juni - 1 September 2024 di Jogja
Maticnal Museum, Yogyakarta dengan mengusung tema
Maotif: Re n, sebuah tema yang berangkat untuk
mambedah batasan waktu, ruang, serta hubungan
kaduanya dalam memahami sebuah peristiwa.

Menampilkan ka rya 48 seniman dewasa individu
maupun kelompok dari dalam dan luar n ( enimar
undangan dan 18 seniman panggilan terl ), sarta 36
seniman anak dan remaja yang lolos selaksi,




DIGITAL

Event
Documentation

harianjogla

PUIT TN W S

qreRGagE

£ Cikai DY kempall fentelac
rarHhd 7 Bt

7 bl Leio Lederg  BHP L & pedcusasiorya

Video Ads ©
rja ? : ul @tolakpalitikusng v
by i !:mh'lh A nn

Live Streaming :

L
INDOMESLAN STREET PERFORMANCE ﬁ"

@ LIVE - Indonesian Street Performanss || Nusantara Menan

Har
B30 e

Podcast/
Talkshow

2 Dusabcaive

Video Reportase

KESEMPATAN LANGKA!N NGULIK 151151 PENJARA JOGJA -PART #1
Hasian Jogla

Social Media
Infographics

O e e ———



Harjo» o

Muda

KOL & Buzzer
Handling

informa te
dan terbesg

m Yogyakarta

1% 3K peoplapasted shoul this place

Boodindlls

- 8
kemaria aja baru tau kalo Baju lebaran dari _. ¢
Eiger ganteng ganteng parah! ... more i hail temenin aku carl outfit buat liburap di

lai dari warna i

ni nilh waktu terbaik buat belanja di @informaid

s & inf d @ Pak
audio informa a! Oﬁ

slatioh

A JIN - Tha Astronaut 2 informaid (?ﬂ A anikinayt_ -

I khaflakk_ - Original audio & 2 pecple @ Spe @

1 @TravelerMager Original Sound g |




JogjaPro

event management

SEMINAR

WEBINAR
KEJAR Prestasi untuk Menjadi
Generasi yang Menginspirasi
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101.3FM,

Inspiring Sound

Talkshow at
StarFM

Live Video Streaming

LIVE STREAMING
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Lembaga

LP J Pelatihan

Hirlan JOQ.iﬂ' Jurnalistik

Workshop for
Teachers/Lecturers on
Writing

How to Handle the Press Well
Layout Design with Adobe
InDesign

Essay Writing Workshop
Short Story Writing Workshop
Journalistic Photography
Managing Internal Media
Basic Photography

Online Journalism

Young Journalist

Citizen Journalism
Broadcasting

Public Speaking

Harian Jogja
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Pelatihan Jurnalistik di Diskominfo Gunungkidul DPRD DIY - Pelatihan Penulisan

Pelatihan Jurnalistik Siswa SMA Pelatihan Jurnalistik dengan BPOM DIY
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Leaflet, Booklet, etc.
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COMMUNICATION CAMPAIGN
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FASHION STORE
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J Sustainable and Green Initiative (JSGI) is a platform to
educate, connect, and moblllze sustainable ecosystems
throughout Indonesia. JSGI serves as a space to produce .
educational and inspirational  content  about
environmental issues and sustainable lifestyles. This

initiative can also organize and collaborate” with

communities and national activities to accelerate the * .

achievement of Sustainable Development Goals (SDGs).
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and many others that we can’t mention




CONTACTUS

EMAIL @ WHATSAPP

iklan@harianjogja.com Manager Solution Strote%ist:
Della 08810822 8728

Head of Jakarta Representative:
Yanto 0877 7098 4454
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	In its third year of operation, Harian Jogja established Star FM Radio Station. Broadcasting on the 101.3 FM frequency, the radio station was created to build direct interaction with the people of Yogyakarta, not only through audio, but also through visual media.
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